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BY THE NUMBERS
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Source: Nielsen Scarborough (USA+ Release 1, 2022). Field dates: December 2020 — April 2022. Sample size is approximately 36,000 NASCAR fans. Fandom is determined by using the following question: “How interested are you in [NASCAR]?” [‘very”, “somewhat’, “a little bit", or “not at all’]. NASCAR fans are those respondents who indicate they are at least a little bit interested in NASCAR.
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TELEVISION

Average Number of Viewers in the U.S. Tuned in Per Minute
Per Event Across Entire Season
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Source: The Nielsen Company. Based on Live + Same Day data stream. Ranked based on the number of Viewers (P2+) tuned in. Results reflect the following completed seasons (regular seasons and playoffs): NCS (2022), NCAAF (2022-23), NBA (2021- <4 > N' I
22), PGA TOUR (2021-22), NXS (2022), MLB (2022), NCAAB (2021-22), NHL (2021-22), NCWTS (2022), EPL (2021-22), NCAAB (2021-22) and MLS (2022). During the 2022-23 season, the NFL had an average of 16.2 million viewers tuned in per minute. < > Ie Sen
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There’s magic when we win

championships togetherm

QUICK LINKS

2023 Schedule
Race Results
NASCAR on TV
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o Phoenix Results
News
Drivers
Standings
Playoffs Standings
Fantasy Live
Playoffs Grid Challenge
Buy Tickets.
+ Logano steamrolls Phoenix for %
o bt « Industry mourns loss of Coy Gibbs
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JOEY LOGANO * Busch ends JGR run on heavy day
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« Elliott derailed by Chastain contact

Wil Joey Logano repeat as
2023 NASCAR Cup Series
champion?

Home Schedule

ghts. Cameras. Action.

Shop Experience the best moments from Championship Weekend with incredible photos

TOP HEADLINES
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« Full Phoenix race results

« Chastain cherishes first title run

* Relive Busch's full JGR tenure

+ Championship Weekend results
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FOLLOWER COUNT GEN-Z FOLLOWERS ENGAGEMENT RATE
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13.2M FOLLOWERS ACROSS 5 KEY PLATFORMS
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For information about becoming a
NASCAR Official Partner and/or for
Track-Level Sponsorship Packages,

please contact the NASCAR

Partnership Sales team at
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