
2026 Sponsorship Overview



PUSHING the Limits for
The road ahead



SECTION 01

THE POWER 
OF SPORTS

01 /
THE POWER OF SPORTS

AGENDA

03 /
AT TRACK

04 /
OFF TRACK

05 /
PARTNERSHIPS

02 /
WHO WE ARE



01 Power of Sport

%
THE UNIVERSAL 
CONNECTOR

57
“Sport Defines Me”

30% “Religion Defines Me”

The World’s Passion

%

64
“Sport”

28% “Politics”

How Likely To Inspire 
Positive Change

%

39% “Religion”



01 Power of Sport

2nd
Most trusted advertising channel (81%) 
2nd only to recommendations 
from people they know (89%)

Brand Partnerships in 
sporting events are the

Source: Nielsen

NASCAR CUTS
THROUGH THE CLUTTER



01 Power of Sport

WHY BRANDS 
INVEST IN NASCAR

Sports offers cut through across live, 
broadcast, digital, print and more.  

Sponsorship provides a higher level of 
consumer engagement than traditional 
media channels

Sports offers brands the chance to stand 
for something beyond business and make 
an impact in the communities we serve

Reach Engagement CONNECTION
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02 Who We Are

THIS IS 
NASCAR…



02 Who We Are

THE INTERSECTION OF 
SPORTS & CULTURE



02 Who We Are

THE POWER OF PARTNERS

Media Partners

Brand Collaborators

Partners
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03 At Track

MAJOR CITIES TO
LOCAL NEIGHBORHOODS

10
Months

NASCAR Cup Series:
Race Schedule 2026

38
Weeks



03 At Track

GROWING INTERNATIONAL 
FOOTPRINT



03 At Track

WORLD CLASS MOTORSPORTS 
COMPETITION



03 At Track

BOWMAN-GRAY STADIUM NAVAL BASE CORONADO

Mockup of Bioethanol 
RSZ

IOWA SPEEDWAY

MEXICO CITY CUP SERIES RACECLASH AT THE LA COLISEUM CHICAGO STREET RACE

GROWTH THROUGH 
RACING INNOVATION



03 At Track

2025 BROADCAST VIEWERSHIP

2.5 MILLION
A V E R A G E  V I E W E R S

1.0MILLION
A V E R A G E  V I E W E R S 0.5MILLION

A V E R A G E  V I E W E R S

Source: The Nielsen Company (2025 Season)

3.4 million
A V E R A G E  V I E W E R S

Double-digit, YoY gains
A M O N G  A L L  K E Y  A D U L T  D E M O S  U N D E R  T H E  A G E  O F  5 5

UP 48 % VS 2024 CABLE AVG
A M O N G  P 1 8 - 3 4  A U D I E N C E  A V E R A G E

2.8 MILLION
T O T A L  A U D I E N C E  O N  N B C  S P O R T S ’  4  N C S  R A C E S



03 At Track

A GROWING 
AUDIENCE

6M

4M

3M
3M

2M

0M

1M

2M

3M

4M

5M

6M

Facebook Instagram X TikTok Youtube

1B
Page Views Annually

+ 18M
Total Social Followers
(+3.4M since ‘24)

6M
Monthly active users

+

Social media followers by platform

NASCAR.COM



03 At Track03 At Track

UNRIVALED ACCESS & 
EXPERIENCE

“…best event in sports. No where else 
can you get track side access and 

meet drivers right before the race.”

Source: NASCAR Data Garage (2025 NCS Events)

4
Consumer Admissions

16
New Fan Admissions

+ % %+12
Total Sellouts



03 At Track

THE WORLD’S MOST 
PASSIONATE FANS 

Loyalty & purchase intent towards sport sponsors

2in3 NASCAR fans are more 
likely to recommend a 
product/service of a 
NASCAR Official Partner

51% 49%
44% 44%

40%

NASCAR NBA NHL NFL MLB



03 At Track

New NASCAR fans are…

GROWING &
DIVERSE FANBASE

59
More likely than legacy
fans to be people of color

%

1
Fans are multicultural, 25% 
increase from 10 years ago

2x
As likely as legacy fans 
to be younger (18-34)

4
Consecutive years of viewership 
increase amongst African 
American and hispanic 
audiences

A growing multicultural fanbase
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04 Off Track

CREATING A 
BETTER FUTURE



04 Off Track

CREATING CONNECTION 
IN UNEXPECTED PLACES

NASCAR Brand Collaborators:



04 Off Track

#1 S
PORT D

OCUMENTARY

ON P
RIM

E

04 Off Track

CREATING NEW FANS 
THROUGH THRILLING CONTENT



04 Off Track

ENGAGING THE NEXT 
GENERATION 

NEW CONSOLE GAME TO BE RELEASED MOST WATCHED IMMERSIVE RACE EVER EDUCATING THROUGH AUGMENTED REALITY  

ROBLOX: 100M VISITS IN 100 DAYS — 2025 BEST ROBLOX 
COLLABORATION WINNER 16 YEARS OF ESPORTS MOST SUCCESSFUL MOTORSPORT LIVE COLLAB ON XBOX
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05 Partnerships

INTEGRATED PARTNERSHIP 
OPPORTUNITIES

INTEGRATED MEDIA TEAM & DRIVER RELATIONSHIPS HOSPITALITY & EXPERIENCES

OFFICIAL PARTNERSHIP NATIONAL BROADCAST TRACK PARTNERSHIPS



05 Partnerships

PUSHING the Limits for
The road ahead



FOR INQUIRIES ABOUT SPONSORSHIP 

OPPORTUNITIES WITH NASCAR, PLEASE 

CONTACT THE NASCAR PARTNERSHIPS 

TEAM AT SPONSORSHIP@NASCAR.COM

mailto:sponsorship@nascar.com

