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THE UNIVERSAL
CONNECTOR

The World’'s Passion

“Sport Defines Me”

30% “Religion Defines Me”

How Likely To Inspire
Positive Change

%

llsport"

28% “Politics”  39% “Religion”
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NASCAR CUTS
THROUGH THE CLUTTER

Brand Partnerships in
sporting events are the

Most trusted advertising channel (81%)

2" only to recommendations
from people they know (89%)

Source: Nielsen

0l Power of Sport
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WHY BRANDS
INVEST IN NASCAR

REACH ENGAGEMENT — CONNECTION

A | A bt
Sports offers cut through across live, Sponsorship provides a higher level of Sports offers brands the chance to stand
broadcast, digital, print and more. consumer engagement than traditional for something beyond business and make

media channels an impact in the communities we serve

0l Power of Sport
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THIS IS
NASCAR...
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THE INTERSECTION OF
SPORTS & CULTURE
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THE POWER OF PARTNERS

Media Partners

I//" MEDIA 21).4
affiazon N NBC QD) aRNERRROS

Partners

Ceetyly ~YeRan  xfinity 2 ABInBev  verizon 7 TOYOTA

CHEVROLET

Tranatics JFANDUEL NETJETS  @pne  ally

Brand Collaborators
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MAJOR CITIES TO
LOCAL NEIGHBORHOODS

) mcsican

== DOVER

CHICAGGLAND ] ./
——sFocDWAY ﬂ
S N7 7Y
L2 4
<~anv. MOTOR SPEEDWAY.

LUCAS O/L

NYZ* World Wide
A Technology [\WA‘I‘”“Y

15

'RICHMOND
R ACEWAY

70WA » SPEEDWAY

Sl’z'imﬁll'ﬁ;

* NORTH » TN

WILKESBORO r"

SPEEDWAY m’: c”AB‘” E
V'l.lk-\,‘ MOTOR SPEEDWAY.

i aNsAs

iiii
A
W2 Bowman
\ GRrAY

OCK STADIUM

=% Bristol

<an> Motor Speedway.

37 SONOMA

S N7-7%
“Za>> RACEWAY.
TH
uuunsmu7 RACEWAY
1950 25
ANNIVERSARY

aula

aNvZa
< -
L7 S

“an> MOTOR SPEEDWAY

- EChGPdrk//
- SPEEDWAY

A,

aUWa
ANVZA
¥Sas> MOTOR SPEEDWAY.
INTERNATIONAL SPEEDWAY -

PHOENIX .‘li-;r
RACEWAY &

—

CIRCUIT
AMERICAS

NASCAR Cup Series:

Race Schedule 2026
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GROWING INTERNATIONAL
FOOTPRINT

| 1/INASCAR |
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1//NASCAR
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WORLD CLASS MOTORSPORTS
COMPETITION
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GROWTH THROUGH
RACING INNOVATION
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2025 BROADCAST VIEWERSHIP

MILLION

AVERAGE VIEWERS

I'"NASCAR
CUP SERIES E =
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Source: The Nielsen
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A GROWING
AUDIENCE

NASCAR.COM

IB. 6M.

Page Views Annually Monthly active users

Total Social Followers
(+3.4M since ‘24)

// ””SCHR NEWS  SCHEDULE STANDINGS RESULTS DRIVERS MORE v

NAMES ARE MADE HERE

From thrilling victories to an all-time photo finish, a look at the
top highlights from the 2024 Xfinity Seri

> By the Numbers: 2024 Truck Se paign
> Muniz to Zilisch: Drivers who made Truck debut in '24

> Full Xfinity Series schedule for 2025

asis on global  Allen named crew chief for Ty Gibbs, Hamlin "shocked' Gabehart won't crew  Gio Ruggiero completes 2025 lineup for  Connor Mosack joins MHR for 2025
No. 54 Cup team; details chief No. 11 team Tricon Garage Truck Series season

Facebook Instagram X TikTok Youtube

Social media followers by platform

03 At Track
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UNRIVALED ACCESS &
EXPERIENCE
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.. BEST EVENT IN SPORTS. NO WHERE ELSE - -
""CAN YOU GET TRACK SIDE ACCESS AND=

 MEET DRIVERS RIGHT BEFORE THE RACE.”
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II'NASCAR

THE WORLD'S MOST
PASSIONATE FANS

NASCAR fans are more
likely to recommend a

product / service of a
NASCAR Official Partner

Loyalty & purchase intent towards sport sponsors

51% 49%
44% 44%

40%

NASCAR NBA NHL NFL MLB

03 At Track
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GROWING &
DIVERSE FANBASE

New NASCAR fans are... A growing multicultural fanbase
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More likely than legacy Fans are multicultural, 25%
fans to be people of color increase from 10 years ago

, Consecutive years of viewership
As likely as legacy fans increase amongst African
to be younger (18- 34) American and hispanic

audiences
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CREATING A
BETTER FUTURE
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II'NASCAR

CREATING CONNECTION
IN UNEXPECTED PLACES
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CREATING NEW FANS
THROUGH THRILLING CONTENT

v

NETFLIX SPORTS SERIES

I NASCAR

THE RACE
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ENGAGING THE NEXT
GENERATION
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ROBLOX: 100M VISITS IN 100 DAYS — 2025 BEST ROBLOX

COLLABORATION WINNER 16 YEARS OF ESPORTS
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MOST SUCCESSFUL MOTORSPORT LIVE COLLAB ON XBOX
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INTEGRATED PARTNERSHIP
OPPORTUNITIES

l 1I"NASCAR CUP SERIES I

I"NASCHR

OFFICIAL PARTNERSHIP
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FOR INQUIRIES ABOUT SPONSORSHIP
OPPORTUNITIES WITH NASCAR

PLEASE

4

CONTACT THE NASCAR PARTNERSHIPS

TEAM AT SPONSORSHIP@NASCAR.COM
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