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2023 BY THE NUMBERS

2.9MM
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nascar What a way to ride off into the
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GREEN FLAG PASSES
IN NASCAR HISTORY




62%
Male

NASCAR FAN DEMOGRAPHICS

38%
Female

3

18-44 Years Old

More Than

M‘II‘@

OUT

Households
with Children

$88,000

Average
Household Income

Nearly

s

Homeowners

Nearly

3 OUT

Some College
or Beyond

1I'NASCAR

26%

Multicultural

Source: Nielsen Scarborough (USA+ Release 1, 2023). Field dates: December 2021 - May 2023.

Sample size is approximately 38,000 NASCAR fans. Fandom is determined by using the following question:
“How interested are you in [NASCAR]?” [“very”, “somewhat”, “a little bit”, or “not at all”].

NASCAR fans are those respondents who indicate they are at least a little bit interested in NASCAR.

Geographic Distribution

Top 5 NASCAR Markets

(by number of people interested in the sport)

1. Los Angeles
2. New York

. Chicago

. Atlanta

. Dallas
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'FROM MAJOR MARKETS
TO RURAL COUNTIES

2 OF 3'FANS RESIDE IN MIDWEST & SOUTH REGIONS

TOP DMAs WHERE

Atlanta DMA
Orlando/Daytona Beach DMA
Dallas/Fort Worth DMA
Philadelphia DMA
Chicago DMA
Tampa/St.Pete DMA

9. Washington, D.C. DMA
10. Phoenix DMA

11. Houston DMA

12. Detroit DMA

13. Charlotte DMA

14. San Fran/Oakland DMA
15. Boston DMA

N TOAON =

TOP MARKETS

FORNASCARTV
HOUSEHOLDS 2

Los Angeles

Charlotte

Tampa-St. Pete, Sarasota
New York

Atlanta

Philadelphia
Orlando-Daytona Beach
Greenville-Spartanburg
9. Phoenix

10. Washington, DC

11. Dallas-Ft. Worth

12. Indianapolis

13. Greensboro

14. Seattle-Tacoma

15. Chicago
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FROM MAJOR MARKETS
TO RURAL COUNTIES

TRACKS LOCATED FROM NEW HAMPSHIRE TO CALIFORNIA

PHOENIX ""-
RACEWAY Z9” ’

I'!NASCAR
CUPSERIES

Atlanta Motor Speedway (Hampton, GA)
Bristol Motor Speedway (Bristol, TN)
Charlotte Motor Speedway (Concord, NC)
Chicago Street Race (Chicago, IL)
Circuit of the Americas (Austin, TX)
Darlington Raceway (Darlington, SC)
Daytona International Speedway (Daytona Beach, FL)
Dover Motor Speedway (Dover, DE)
Homestead-Miami Speedway (Homestead, FL)
Indianapolis Motor Speedway (Speedway, IN)
Kansas Speedway (Kansas City, KS)

Las Vegas Motor Speedway (Las Vegas, NV)
Los Angeles Coliseum (Los Angeles, CA)
Martinsville Speedway (Ridgeway, VA)
Michigan International Speedway (Brooklyn, Ml)
Nashville Superspeedway (Lebanon, TN)
New Hampshire Motor Speedway (Loudon, NH)
North Wilkesboro Speedway (North Wilkesboro, NC)
Phoenix Raceway (Avondale, AZ)
Pocono Raceway (Long Pond, PA)
Richmond Raceway (Richmond, VA)
Sonoma Raceway (Sonoma, CA)
Talladega Superspeedway (Talladega, AL)
Texas Motor Speedway (Fort Worth, TX)
Watkins Glen International (Watkins Glen, NY)
World Wide Technology Raceway (Madison, IL)



THE #1 SPORT

IN BRAND LOYALTY
FOR 14 STRAIGHT YEARS

NASCAR 73%
DRTANTATO A 63%

AVWARE

NASCAR 66%
NHL 56%
48%

49%

NASCAR 68%
MORE LIKELY TO | naL 55%

CONSCIOUSLY
SUPPORT

NASCAR 66%

MORE LIKELY TO - 55%
RECOMMEND

NASCAR 46%

BUY SPONSOR Mt 41%
BRAND

i

Q: Are you more orléSsilikely to [INSERT LOYALTY METRIC] a product / service if thatproduct / service is an official Qs: Agree with statements. Recommend brand to'ethers due to'its involvement with [SPORT], Buy products from [SPORT]
sponsor of [INSERT SPORT|2 Source: MarketCast (formerly Turnkey Intelligence), results published in SBJ, n=400 for each sponsors due to involvement in sport, Switched brands due specifically to its involvement with [SPORT].

sport’s entire study.
Note: Data reflects latest resultS¥or each sports property as«of February 2023

Source: MRI-Simmons (December 2020 Sports Fan Study)
Note: Data reflects statement among fans of each sport.



POWERFUL AND DIVERSE

LIST OF NASCAR OFFICIAL PARTNERS
I''NASCHR
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PARTNERSHIP ROADMAP
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DYNAMIC
AUTHENTIC NATIONAL LOCAL TARGETED UNIQUE BRAND
ALIGNMENT RELEVANCY ENGAGEMENT MEDIA EXPERIENCES AMBASSADORS

DRIVING AWARENESS, AFFINITY, AND ACTION FOR PARTNERS.
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4 For information about becoming a
NASCAR Official Partner and/or
Track-Level Sponsorship Packages,
pfease contact the NASCAR
Eershlp Sales team at

T
Sponsorship@NASCAR.com
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