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Digital & Social: Highlights From 1H 2018

Video views + 29% YOY

- 3x more players of the new Fantasy Live game ’
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- .. ZVIM U.S. unique viewers of the Daytona 500 Snap Qur Story

Digital-Adobe Analytics; Januafy 1 - June 30.2018; Our Story metrics provided by Shap Inc.; Consuffiption orf race day based orifirst 6 races of the #eason YOV: Millennial time-sperit based.on comScore Media Metrix Jjne 2018, U.S. only, 18-34; “Total Mins Spent” = Total minutes spent across all NDM platforms by Users
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Still The #1 NASCAR Destination for Fans! (2018)

NASCAR Digital makes up about ~/= of

Fox Sports NASCAR, 3%

MOTORSPORT.COM, 2%

Yahoo Sports NASCAR, 1%
SportingNews NASCAR, 1%

SB Nation NASCAR, 1%

BleacherReport.com NASCAR, 1%
L
T NBC Sports Motorsports, 1%

Source: comScore Media Metrix, Multi-Platform, U.S. only; Feb — June 2018; “Views” = total page views + content video views, in Milions ////l



NASCAR Digital Fan Base Demographics
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64% DIGITAL MEDIA 36%

$ i &
67K 1/3 1/2

US Virgin Islands

1. Atlanta 1. North Carolina
2. Chicago 2. Florida

3. Charlotte 3. California

4. Indianapolis 4. Georgia

5. Orlando 5. Pennsylvania

(by visits to NASCAR.com from 02/01/18-6/30/18)
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Social Advertising on Facebodk, Twitter, Instagram and Snapchat Our Stories

nascar

L SN G
LEARN MORE ABOUT THE

Da'Lee Rodriguez COCA-COLA RACING FAMILY RACING

Good luck Chase!!!

FAMILY BY TAKING A QUIZ!

Beverly Phillips
Can | go Chase?

‘ “ In the heat of
the

8 Steve Karnes

5 5.1 @ 847

MILLION MILLION THOUSAND MILLION

Followers Followers Followers Unique Viewers
(Avg. per Snap story)

Source: Twitter Analytics, Facebook & Instagram Insights, and Delmondo
Note that some restrictions apply
* Metrics as of 7/26/2018, growth is since 1/1/2018



Social Media Audiences of NASCAR-Owned Accounts =~ .

4

Social Advertising on Facebodk, Twitter, Instagram and Snapchat Our Stories

50%  79%  53% . 83%

13-34 years old 13-34 years old 13-34 years old 34 and under

(Our Story viewers)

Sources;. Social - Twitter, Facebook, Instagram, Snapchat audience insights. U.S. Population — U.S. Cer
&S 0

Sureau; 2014 National Population Projections. The sum of the audience groups by platform may not total 100% due to rounding
Twitter demographics as of 3/18, growth is since 1/1/2018, Facebook, Instagram & Snapchat metrics as o 1/1

6/18, growth is since 1/1/18
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showing the highest percﬂai '

31% 4

2017 Full Season Day of the Week Traffic Patterns

Monday Tuesday Wednesday Thursday Friday Saturday Sunday
m Average of Desktop & Mobile Web = Average of Mobile App

Source: Adobe Analytics, February-November 2017 — includes desktop, mobile web and mobile app page views //I/l



NASCAR Digital Content

Editorial Content by Day

Recapping weekend race
Power Rankings, @nascarcasm franchise
Pivot toward week ahead

Preview Race weekend

Camping World Truck Series, at track coverage
Preview Sunday, XFINITY Series race coverage

Monster Energy Cup Series race day coverage

s
1 SCHEDULE STANDINGS NEWS
. _wo.

: %

Kevin Harvick savors Sonoma for
first victory this season

MINASCAR DRIVE preseoted by GOODFVEAR
MORE v

S oA NTLSPEEDWAY FS1

Liked by jneels16, ahpacecar and 9,554 others 2 J0EY LOGANO o2
nascar Running out of the office on a holiday weeke) 3 KURT BUSCH o218
like RELATED: Race results | Stages recap |
Detailed Breakdown ROANBLA 4
SHOP: Harvick gear \USTIN DILLON
< = R
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NASCAR Digital Tep Site' Destinations & Content Franchises

I'INASCAR wive  wee  woe wwmie  vwe e [ 1/ INASCAR

™ KEEP YOUR CHAMPION @i
. RUNNING LONGER, STRONGER. W™

SDON'T CHANGE
&OOUR [o][ W}

PRESS PASS

DON'T N V & =, KEEPYOUR ’§~
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- |
d ol !
'4 X
L Y
Top-5 Site Sections: Top-5 Video Franchises: ' Top-5 Editorial Franchises:
1. News/Articles 1. Race Highlights 1. Paint Scheme Preview
2. Race Center 2. Up To Speed .. 2. Starting Lineup
3. Fantasy 3. NASCARnivore == 3. Power Rankings
4. Schedule 4. Race Recap (MENCS) 4. Weekend Schedule
5. Videos 5. Press Pass 5. TV Schedule
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NASCAR Live: Race Center

The #1 or #2 destination on race day

WINASCAR wmae e sones  ews s v weer

Over 26 MM visits during the 2017 season! ] -
g K] click n'clgii Fasr.s

- Secure,

3 Glck i Close

The 2018 Race Center section includes: e
Entry list o
Practice results

Qualifying results

Live Leaderboard real-time stats

Live standings

Race radio broadcast integration

@NASCAR Twitter content

Section includes content from all three series

@NASCAR

NASCAR

m

Fast. Simple.
Secure.

Accessed directly from the homepage via prominently
featured module as well as the navigation bar

I



NASCAR Live: Race Center

Monthly sponsorships sold as 50% SOV, with option
to buy at 100% SOV

Sponsorship covers pages on desktop, mobile web
and the NASCAR Mobile App

Presented by logo on all Race Center landing pages

Rotational “Presented by” attribution within
homepage module

WINRSCART  wwismc wisw:  wioeiic swpcia ‘sse  suwe W]

DON'T @ etk wlBp— DON'T
CHANGE
YOUR

RACE CENTER PRESENTEDBY Mobil I

''''''

25E 7]

engths

LEARN MORE »
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NASCAR Live: NASCAR Drive

NASCAR Drive aggregates live driver in-car cameras g o -
for ALL NASCAR premier series and companion e
XFINITY Series races over the entire season, letting T T—

fans see additional live race angles on a second »

screen! ~ . -

a e s) / s % TWO ICONS, QQW
During the 2017 season, users spend over 40 [ e e iy
minutes in the desktop version of the product! "“"_,'s"i“
Camera angles are paired with a live race IMASEAR o e o a

leaderboard for the optimal race fan experience
online

Full experience available on NASCAR.com (desktop
and mobile web) and the NASCAR Mobile App

Now sold at 100% SOV and includes a sponsor
branded homepage live player module

LIVE FROM KENTUCKY
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NASCAR Live: NASCAR Drive

«  Sponsorship package includes NASCAR.com
desktop, mobile web and the NASCAR Mobile App

* The Drive ad package features:
- Desktop background skin
- Synced custom header
- Pre-roll & 300x250 companion banner
“Presented by” logo on homepage branded module
- ROS display inventory

* Note that SOV does not include mid-roll inventory

. Sprint & Wravadl T % 79% W

) MINRSCAR DRIVE weowset w GooBF¥EAR ()01

DAYTONA INTL SPEEDWAY

wil Sprint & 6:58 PM @ 7 % 93% mm

nascar.com ¢

I"INASCAR

SCHEDULE STANDINGS NEWS VIDEOS MORE v

== High Cam "==1 Turn 3 Cam
IINASCAR DRIVE presented by GOODFVEAR
£} K. Harvick 42 K Larson

DAYTONA INTL SPEEDWAY FS1
37 C.Buescher 48 .. Johnson
SEE WHY DALE JR. -
[ﬁ).vrj LIRS ; /
[ II L D) .\gi“

Ad 3 (0:27)

Learn More

WA'ICH NOW GW"’ i’!‘“
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Homepage Roadblock

I"INASCAR

SCHEDULE ~ STANDINGS ~NEWS  VIDEOS ~ MOREw

Maximize brand awareness and messaging exposure
to the NASCAR fan base

Ownership on NASCAR.com desktop and mobile
web homepage ad placements with:

Pinned background skin on desktop

Adhesion unit on mobile web

Package also includes roadblocks on the main section
fronts of the site, such as Series landing pages, Standings
and Schedule

LIVE ON FS1

Follow the Xfinity Series opener from Daytona

® Get the full RaceView experience

I/ INASCAR

MEET THE NEW WAY o =
TO ENJOY G

Pricing varies based on day

MEET THE
NEW WAY
TO ENJOY

L
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NASCAR Live: Race Takeover & Highlights

nnnnnn

I vouﬁ"?)"lu
The Race Takeover & Highlights Package covers all e

race-related content the Wednesday prior to the race Ve SeRiEs pRACTICES.
through the Tuesday following

Pre-roll incorporated into practice, qualifying and
race recap videos on desktop and mobile web will be
embedded into articles relevant to the storylines

[CHANGE 2
YOUR -

% OIL!

Native video extensions on NASCAR Twitter include
10x of the must-see moments throughout the oo g

NASCAR Weekend! All = » on Stagel@l winner
MartinTruex_Jr, thanks to @Mobil1!

Sold as a weekly package across NASCAR.com
desktop, mobile web and NASCAR Twitter channels
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NASCAR Live: Fantasy Live Package

2016 NASCAR FANTASY GAMES

A Top 5 destination of our site and 2nd most visited Ty @ansvo GEAEHES
page after the Home Page -

All new game format for 2018, including limited use
driver play and new “Garage Pick” that allows users
to make real-time, in-race adjustments to their
starting lineup

Two sponsor opportunities:

Presented by sponsor of the overall game w/weekly
social stat extension, 25% of fantasy game ad
inventory

Sponsor of Garage or Bonus Picks w/Fantasy Fastlane
or Expert Pick gallery or article extension, 25% of
fantasy game ad inventory

FANTASY FASTLANE: ATLANTA PICKS, SLEEPERS
Steve Letarte and Jessica Ruffin bring you the best information and statistics f

Try G All & Vote!

€
£y

~

MICHIGAN INTERNATI

MEGHAN’S ENTRY

IONAL Laps 20

B 19 zumzzuzs 26
si

10 Leaderboard YOUR ROSTER

JOEY LOGANO O
TEAM PENSKE

W13 FL51 PO R 1

KYLE BUSCH M
JOE GIBBS RACING

W0 FL3 pD-31 FP 4D

KASEY KAHNE 0
HENDRICK MOTORSPORTS

w0 f1 pP10 fP13

DANICA PATRICK M
STEWART-HAAS RACING

Wwo FO Po4 P21

DAVID RAGAN

I

Winner Joey Logano

0/200

League @

RANK  8th



Fantasy Fastlane

Fantasy Fastlane provides easy to digest insights S m—
and advice via a gallery format so you know who i B SN .

you’ll want in your lineup each week

The editorial series examines the outlook for the I"NASCAR

top drivers to pick based on NASCAR Fantasy Live FANTASY LIVE
game play

Sold as a package across NASCAR.com desktop
and mobile web, a monthly sponsorship includes:
Presented by attribution
Exclusive ownership NASCAR.com and Mobile Web
Co-branded promotion on NASCAR Digital Channels
Social promotion (restrictions apply)

I'INRSCAR
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Value of Fantasy User vs. Non Fantasy User Monthly

Fantasy users spend and consume much more time vs. the non-fantasy user

Value of Fantasy User
Fantasy User

Consumption (pv/v)

7.62

Non-Fantasy User

Consumption (pv/v)

4.67

Avg. Visits per User Avg. Visits per User

16 times +433%

3 times

Avg. Pages per User Avg. Pages per User

131 pages

14 Pages

Time Spent per User Time Spent per User

122 minutes

+917%

12 minutes

*Reads: The average consumption for a fantasy user each month is 7.62, which is +64% higher than a non-fantasy user
Source: Quaero; March 2017
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Paint Scheme Preview

Give fans a look at all the paint schemes for the upcoming
race weekend in this high performing weekly gallery feature!

i INASCAR

Posted each Wednesday, Paint Scheme Preview gives fans
a chance to check out their favorite cars before they hit the
track and is the #1 editorial franchise on NASCAR.com!

Promoted weekly via NASCAR social and NASCAR Mobile
app alerts

Sold as a package across NASCAR.com desktop and
mobile web with option to include NASCAR social
extensions (restrictions may apply)

SponsorShlp InCIUdeS Paint Scheme Preview:
Selection of car as hero image for desktop and social Charlotte
amplification i i

S | RO
i

Presented by treatment L) DRivE S
Custom co-branded promotion on NASCAR Digital Channels

I



Starting Lineup

I INRSCAR

* A Top 3 editorial franchise on NASCAR.com!

« A gallery format that shows fans where each car will
start in the race along with the paint scheme to look
for on the track!

« In addition to on-track imagery, Starting Lineup also A 2 .
provides fans with the pairing of each driver’s crew e INASCAR
Chief a,nd Spotter - - _— RACECENTER SCHEDULE STANDINGS MORE »

« Sold as a package across NASCAR.com desktop
and mobile web

*  Weekly or Monthly sponsorship includes:
—  Presented by attribution
—  Exclusive ownership NASCAR.com and Mobile Web a;:::ii;‘?‘:g'gup for Apache
—  Co-branded promotion on NASCAR Digital Channels

—  Social promotion (restrictions apply) Vo coutn save 5% 0 HORE _
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THANK YOU




