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| _CUPSERIES | 2022 NASCAR CUP SERIES SCHEDULE :

| J

CLASH
SUN | FEB 6

DUEL AT DAYTONA
THU | FEB 17

DAYTONA 500
SUN | FEB 20

AUTO CLUB
SUN | FEB 27

LAS VEGAS
SUN | MAR 6

PHOENIX
SUN | MAR 13

ATLANTA
SUN | MAR 20

COTA
SUN | MAR 27

RICHMOND
SUN | APR 3

MARTINSVILLE
SAT | APR 9

BRISTOL DIRT
SUN | APR 17

TALLADEGA
SUN | APR 24

DOVER
SUN | MAY'1

DARLINGTON
SUN | MAY 8

KANSAS
SUN | MAY 15

ALL-STAR (TEXAS)
SUN | MAY 22

CHARLOTTE
SUN | MAY 29

WORLD WIDE

TECHNOLOGY RACEWAY

SUN | JUN 5

SONOMA
SUN | JUN 12

OFF
SUN | JUN 19

NASHVILLE
SUN | JUN 26

ROAD AMERICA
SUN | JUL 3

ATLANTA
SUN | JUL 10

NEW HAMPSHIRE
SUN | JUL 17

POCONO
SUN | JUL 24

INDIANAPOLIS
SUN | JUL 31

MICHIGAN
SUN | AUG 7

RICHMOND
SUN | AUG 14

WATKINS GLEN
SUN | AUG 21

DAYTONA
SAT | AUG 27

PLAYOFFS*

DARLINGTON*
SUN | SEP 4

KANSAS*
SUN | SEP T1

BRISTOL*
SAT | SEP 17

TEXAS*
SUN | SEP 25

TALLADEGA*
SUN | OCT 2

CHARLOTTE ROVAL*
SUN | OCT 9

LAS VEGAS*
SUN | OCT 16

MIAMI*
SUN | OCT 23

MARTINSVILLE*
SUN | OCT 30

PHOENIX*
SUN | NOV 6



WHY NASCAR 3/4
DIGITAL MEDIA? | . .
of all racing page views online
SITE FOR DIGITAL CONSUMPTION -
VS. ALL MAJOR SPORTS LEAGUES o o ERR O]
%
OF ONLINE RACING AUDIENCE NN 45 °

Use a second device
to follow NASCAR on

G hic Distributi
eographic Distribution race day

T %
BRAND SAFE 69% 31 % 1/3 $69k

MOBILE AUDIENCE

Male Female HH with Children Avg. HHI
CUSTOMIZED AND SCALABLE
SPONSORSHIP PACKAGES n 5 1M 35\ (@ 16M
Page Likes Followers Followers
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THE #1 DESTINATION FOR NASCAR FANS

NASCAR DIGITAL MAKES UP OVER OF ALL NASCAR RACING VIEWS ONLINE

NASCAR Digital Media MSN Sports NASCAR

6%

MOTORSPORT.COM

) 0
FOX Sports NASCAR 3 /0
ESPN NASCAR

2%

Yahoo Sports NASCAR

BleacherReport.com NASCAR

NBC Sports Motorsports

Autoweek Racing

Autosport.com NASCAR

SOURCE: ComScore Media Metrix, multiplatform, U.S. only, 18+, February-November 2021 //



= NDM ADVERTISING OPPORTUNITIES

. & M) noca
bt T @ NASCAR® .

An unforgettable season in so many ways. Relive some
of the best shots from a

{1/ DRIVE er ThUGED]
8

\lm‘)

PREMIUM LIVE EVENT
SPONORSHIPS

nascar @ - Following

®:

o o

59,911 views

LOGANO WITH ALL THE BURNOUT
LUCK IN LAS VEGAS

RACE ENTITLEMENT AMPLIEICATION WIN, ROS, & RICH MEDIA PAINT SCHEME AMPLIFICATION
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NASCAR MOBILE
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TASTE THE MANY
FLAVORS OF JOY

(@) FLavoRs

Synced-opening
interstitial

R announmmrﬂnuﬂneup Ly o
res, modlfnd compnluon caution |

Sunday, May 17 @ 3:30 PM X3

i [y | i

Presented by [£ TOYOTA

UPCOMING RACE
NASCAR Cup Series

WEEKEND SCHEDULE

Presented by logo and
synced mobile adhesion

TASTE THE MANY
FLAVORS OF JOY
@FLAVORS

{SAKE)
i EXTS '\ “
O THE @

-. P
WINNER PHOENIX
| EDITION

@est GIFs ‘
Best GIFs from Phoenix
Ph enix

-

Season-long
ROS bundle

The
OF NASCAR

ACCOUNTS FOR 30% OF
NASCAR.COM TRAFFIC

Premium opportunity allows for 25% SOV of
assets across the mobile & tablet app

High impact reach through opening interstitial

Presented by attribution with synced homepage
adhesion

*Presented by logos exclusive to NASCAR OMPs

ROS Video & Display to extend app reach

« Assets:
«  Brand Logo (88x31)
15 Pre-roll

*  Mobile: 320x480, 320x50
+  Tablet: 1024x768, 1024x50
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RACE CENTER

= | IVINASCAR

Daytona International Speedway

DAYTONA 500 RESULTS
February 20th, 2022

Bluegreen Vecations Duel 1t DAYTONA
FEBRUARY T7TH | RESULTS

 COLLAPSE

‘ Lap aveRaces || Lae ResulTs

RACE
4wt -

POS 1 Austin Cindric POS 2 BubbaWaIlace
WINNER 2 = 003 2

3 %
= | I"INASCAR TICKETS | SHOP Daytona 500

Schedule Race Center Standings

Rookie Austin Cindric gets first
NASCAR Cup Series win in thrilling
2022 Daytona 500

3

Desktop & Mobile Web Race Center Hubs

12:04 = e ) Rookie Austin Cindric gets first NASCAR Cup Series win in heillina 2029

Ve Power 400 (7
FEBRUARY 27TH | RESULTS

pos3 Chase Briscoe
0091 14 >

I/ RACECENTER presented by (Pl

Daytona international Speedway

ay. February 20, 2022 | 2:30 PM E

Austin
Cindric # 201 o

RACE RESULTS

Homepage presented by attribution

Race Center is the
on race day on
NASCAR.com

The Race Center package includes a live
leaderboard with real-time data on race
day and spans all three NASCAR series

«  Over 15MM visits during the 2021 season!

* Host for the live leaderboard on race day and
lap-by-lap moments

*  The go-to post-race spot for final results,
timeline & win article

+ Sold as a monthly package SOV (maximum
50%) across NASCAR.com desktop, tablet and
mobile web

*  Flight: 1 month 50% SOV

I



NASCAR DRIVE for

NASCAR Cup Series races
and select Xfinity Series
races

= | INRSCAR
M/ NASCAR DRIVE

Daytona International Speedway
e —— 0/65

GET NEW TIRES.
MAKE NEW MOVES,

NEW IN 2022

«  Current position visualization

+ Real time digital dashboard data visualization
* Live leaderboard with race winner odds

e‘vi MORE DRIVEN.

Flight: Tues-Mon

Package includes

I . *100% SOV of pre roll & display banners on

— S : nascar.com/drive

*  ROS Display to run throughout NASCAR.com on
article & gallery pages

*  Homepage Module on race day to drive traffic to
the Drive hub

Desktop Live Player Video Hub

Impressions: 3,500,000

R y N
PTTITT GET NEH TIRES, w R
bW i s ores v

w2 Y &

\

. i Live Race Day Homepage Module with
Mobile Web with pre roll presented by attribution //




HOMEPAGE ROADBLOCK Utilize NASCAR.com’s

homepage to drive brand
awareness, amplify
promotions, or show
driver/team support

= | IWINHSUHR

/\ /\
Ruoff Ruoff
VICTORY LANE VICTORY LANE

Welcome Welcome
home QUICK LINKS NS
to the - to the

. B .

NEW - — NEW
Victory POLE AWARD

Lane » Lane

HAMLIN - Ownership across NASCAR.com desktop and
mobile that includes:
N *  Pinned desktop background skin
. o e *  4x Mobile Web Adhesion Unit
srcomng naces - Ut e : e — - Sister site section fronts such as Series
il T S0 Ruoft | mwes Landing, Schedule, Standings, etc.

emane M| = [wicwers | svop | .
s +  Extensions to NDM Owned & Operated
properties Jayski, Racing Reference, etc.

Victory

CUP SERIES _

17 RACECENTER sessemiso s Full schedule for Talladega

Zipadelli to fll in for Childers

* Assets needed:
«  Banner ads: 728x90, 300x250, 160x600
*  Mobile: 320x50
«  Desktop Skin (Custom 2000x1100)

TOP HEADLINES

Desktop screenshot shows synced display banners & pinned desktop skin




PAINT SCHEME PREVIEW Paint Scheme Preview is the

franchise
on NASCAR.com & allows
fans the opportunity to see
their favorite driver’s paint
scheme prior to the
e et e nors mssse | . upcoming race

iy BUILT

Paint Scheme Preview: 2022 Daytona 500 —— -
BUILT>

Flight: Weds-Tues

= HimascaR Croers Lo Package includes

* 100% SOV of display banners

«  Custom cobrand banners to run throughout
NASCAR.com to promote traffic to the gallery

* 1x post on TW to promote sponsored gallery

Impressions: 1,000,000

2 ?‘-”_"T‘*’ Assets needed
- Banners: 728x90, 300x250 & 320x50

- Brand logo

Desktop & mobile web screenshots include the
synced banners & presented by attribution e s : iz //




RICH MEDIA OPPORTUNITIES

VIDEOS GALLERIES
22 22 S'I

Rich Media creatives provide
the opportunity to reach
NASCAR fans in high impact
ways that are

NDM will collaborate to design a custom rich media
unit that aligns with current promotions and broad
messaging

Opportunities range from:

+ 300x250 In-banner videos
*  Pencil Pushdowns

*  Custom Floaters

+ Header Responsive Unit

I



= NASCAR YOUTUBE

816K SUBSCRIBERS

19.7M AVG MONTHLY VIDEO VIEWS I ENASCAR

1.1 Billion impressions in 2021

NASCAR @

T
=1
=
m

CHANNELS

Available ad type(s): Video and Display

In-stream video ads - pre-roll, midroll or post-roll in
skippable, non-skippable and 6-second bumper ad formats

In-video ads - text/banner overlay on video player

Display - companion ad alongside player

Targeting: Video/playlist, age range, gender, device,
language preference

Audience Demographics:
Gender: 90% male / 10% female
Age: 13-24=35%, 25-44=45%, 45+=20%
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BRANDED RACE STORY (@)
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e Kansas 2w
" —Paid partnership with mmschocolate

" E cLesICMIX

W“ﬁﬁ’ EEN FH

KSedmes age

: m : aaaaa :
GI?IV FLAG /.-‘

Send message

GOODFYEAR

%

Integrate
into NASCAR’s IG Race
Recap Story

1.6M followers

Monday Race Recap Package
6-8 frames, all featuring branded paid
partnership tag

Minimum of 4 frames to include
custom template or stickers

Assets needed:

Brand guidelines
Logo (eps)

Non-competes to NASCAR OMP’s only //



CUSTOM CONTENT NDM can work with our

to create relevant
content that shares
with our fan base

SWEEPSTAKES

@
S
3
&

Content can be tailored to the brand in
the form of editorials, galleries or a
custom video series

Sponsorship may also include:
* 100% SOV of display or pre-roll

ey A — « Co-branded or native placements on
What canyoudo -+ Wl | = T - NASCAR Digital Channels

with Google #ﬂéf’ SHOP NOW

[R— LEGACY: DALE EARNHARDT JR

BoRN TORACE [N  Social extensions pending approval

Lamszy WRSPEEX CAR [SioR

THE GATOR™ XUV|

JCSE d
: i A ‘. )
— - B Goose P "\' ’ T
Advancing to The Clash: Live lineup updates, results from ;
the Coliseum . 5
- RACING IN HIS BLOOD ﬁ 56
P PTOr N® W aq

Custom Editorial on Desktop & Mobile o _ - //
*Suggested timing for a custom content is a minimum of 1 month
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ADVERTISING@NASCAR.COM
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